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situation had real-life consequences. For example the

Mark discussed the story behind the commissioning government received a petition with 200,000 signatures
of the Jade Goody documentaries, showing her life asking for the age of cervical screening to be lowered to
and at the same time the course of her illness. He 20. However she suggested that screening 20-25 year
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Raising awareness is not always a good thing
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KEY QUESTIONS Chaired
Als raising awareness of an issue ever a bad thing? i)y )
AHow did these films impact young women? Did they scare them about one Tahc:rl:mlton

particular (very rare) issue or alternatively did they inspire them to take
responsibility for their own health?
AWhere should you draw the line between entertainment and health impact?
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ADrinking sensibly can still mean having as much as a 1 in 50
chance of dying due to an alcohol related disease or incident
A30% of the drinkers consume 80% of the alcohol sold
AAn average of approximately 24 units of alcohol are sold
per week per drinker

For the issue of binge drinking, he suggested the press
present it as a problem in order to sells stories and
politicians present it as a problem because the voters say so .
However he questioned if it was a new phenomenon and
also if the right solution was to ban alcohol advertising.

He also talked about how alcohol is heavily linked to

issues like abuse. He then discussed the difficulties He maintained that the UK already has some of
faced by journalists in reporting this topic ranging from the strictest alcohol advertising laws and
denial in the alcohol industry creating doubt to the finished by saying that actually
need to find conflict to create a story. alcohol consumption in the

UK is going down.

JT: What do you think about how alcohol stories are reported?

There is some balanced coverage, but this is few and far between. Itis difficult
for stories to take sides. They often give theories supported by less evidence
equal amounts of time with more accepted facts.
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Advertising makes you more likely to drink and needs a proportionate message

of the risks involved, not just “drinW,

hu The alcohol industry is not interested in irresponsible drinking it wants repeat

purchasers. Advertising is about brand value. :

Professor
Mark Bellis Dr lan Twinn
OBE Alcohol advertising is aimed largely at the 30% who consume 80% of the alcohol
Director of

Director of the Public Affairs at

Centre for Most of the spending by alcohol companies is to persuade you to buy one beer the ISBA
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University) JT: In your talk Mark there are potentially good stories. Who is to blame for not

getting these across?

Shared blame; on the health side we do need to become more savvy with the media, but on the reporting side
people do need to frame the story and consider the overall balance of evidence involved.

Audience: What do you think is the responsibility of the journalist?

To at least check a pro alcohol news story and put it into perspective with the vast majority of information that
is out there on alcohol related harms. Also journalists should just ask the questiond gl a | f O2K2 ¢ LJI
more, which can show alcohol is playing a part in a whole lot of problems going on in society.
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one way or another. However | would personally like to see less over-exaggeration from journalists.

Chaired
KEY QUESTIONS by
A\ls media coverage of alcohol issues properly balanced? Does it Jacqui
Thornton

rationally reflect risk or is it hysterical in tone?
A What role does the media industry have in presenting the
“drink responsibly” message? ﬁCSR
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Branwen works as part of a team, including science about a scientific issues with scientists. Most of the
graduates and doctors, which makes complex health questions come from civic society organisations and last
issues easier to interpret. However journalists are often year 70% of their calls were health related. All these calls
working alone on these issues under tight deadlines. are trying to make sense of health stories, often from
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AA lack of consensus about how the evidence should be QA { 2YSiArYvYSa iKS YSR

interpreted. q q
AOrganisations presenting statistics to fit their agenda baff ideas bUt_mlssg s out t!, eAgoosl o 4
AHow to present risks to the public, balancing the need for ideas,and0 R ARSI a Sy R

short-snappy headlines with presenting risks in context. s T T e s e i) e o

She then went on to say that the important in the media. However the media is not wholly
thing is that journalists get it right enough... responsible for this as other factors, for example
Making use of the feedback they get the way scientists communicate their
from their audience. findings, affect this situation.

The media is not a vacuum, for example one of the reasons swine flu was such a
major story was it happened at a light news time. The health secretary stood up
in the house of commons and said that we could expect 100,000 new cases a day
by the end of August. This was news and also at this stage we no way of knowing
whether these predictions would be accurate or not.

JT: Did the media hype around swine flu actually help the public; did it make
them more aware of the issue and take preventative measures?
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Public Liaison
BBC news for charit
health JT: Are people taking a more sceptical view of the media? y
Sense About
correspondent Science
Yes, people are noticing the different flip-flopping stories and are becoming
more sceptical, beginning to ignore the more important health stories
JT: Are health journalist to blame for this? Are they personally responsible?
It is not my job to advise the public and come up wit|

decide what risks they want to take. | want to explain it simply enough to get the message across. One of my
main aims is to present people withd Yy Sga UKSé Ol y dzaSe P

I think it probably is part of your job to educate
generally

Audience: In communicating the assumptions and uncertainty behind the numbers, what is the journalists job?

Al t hough mos

t journalists don’t have a scientific or |
However if the scientist can’'t explain it

simply to m

lt’s about being able to ask the simple questians

Chaired
KEY QUESTIONS Jbayc ui
AHow should journalists present uncertainty, risk and unproven data? Th:rnton

AHow can journalists bring out complexity behind the stories without
confusing and boring your audience?
AShould we have a few more science graduates in the media?



